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2. Methodology Details

Independent 
variable

Dependent Variable

Dependent variablec=1 Dependent variablec=2 Dependent variablec=3

c = Component (c = 1, …, 3)

Idea of decomposing dependent variables
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2. Methodology Details

Idea of decomposing dependent variables
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Note: non-standardized coefficients
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2. Methodology Details

Decomposition of Dependent variable

Dependent 

variable

Dependent 

variablec = 1

Dependent 

variablec = 2

Dependent 

variablec = 3

R² R² R²c = 1
R²c = 2 R²c = 3

Standardized path coefficient β (path coefficient b)

Independent 

variable
β (b)*** βc = 1 (bc = 1)*** βc = 2 (bc = 2)*** βc = 3 (bc = 3)***

c = Component; * p < .050; ** p < .010; *** p < .001

Output presentation
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Decomposition of dependent variables

Three steps

2. Methodology Details

1) Decomposition of the dependent variable 
using a categorical variable

2) Sequential integration of the 
decomposed variables and calculation of 
the empirical results

3) Output report and comparative 
interpretation of the result
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